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Why does greenwash matter to us? 

Define the Six Sins of Greenwashing 

Building product examples  

Tips to green marketing 

Builder-specific marketing tools that 
avoid greenwash 

Your example – got one?  





Quiz 

 



GreenÂ·wash – verb: the act of 

misleading consumers regarding 

the environmental practices of a 

company or the environmental 

benefits of a product or service. 
 

TerraChoice Environmental Marketing 



Why should we care? 

 avoid being take for a ride 

 keep customers happy 

 get credit for what you're doing (you can be 
green and still greenwash) 

 growing consumer “green fatigue” 

 Shelton Group poll: energy efficiency 
"important/extremely important" fell from 72 
to 67 percent 

 

www.newsweek.com/id/143703 



Green Fatigue 

 

“We are drowning in so many vague, 
dubious or breathlessly hyped 

assertions that sometimes it's easier 
just to throw the sticky peanut-butter 

jar away.” (Susan Greenberg) 

 

 

www.newsweek.com/id/143703 



 
 

Report from TerraChoice (November 2007) 

1) Hidden Trade-off 

2) No Proof 

3) Vagueness 

4) Irrelevance 

5) Fibbing 

6) Lesser of Two Evils  



Sin of the Hidden Trade-Off 

Suggesting a product is 
“green” based on a  

single environmental  

attribute without attention  

to other important, or perhaps more 

important, environmental issues. 



Sin of the Hidden Trade-Off 

Green Building and LEED® -  
Sustainable Design Opportunities 

Daylighting is a cost-effective and environmentally-friendly "green" 

design solution. There's no better way to illuminate interior spaces 

than with the natural light that surrounds us every day. 
www.majorskylights.com 



Sin of No Proof 

      An environmental 
      claim that cannot be 

substantiated by easily accessible 

supporting information, or by a 

reliable third-party certification. 



Sin of No Proof 

www.vinylsiding.org 



Sin of Vagueness 

A claim that is so poorly defined or 

broad that its real meaning is likely  

to be misunderstood by the  

  intended consumer. 



Sin of Vagueness 

 
www.eco-me.com 



Sin of Vagueness 

 
www.thermafiber.com 



Sin of Irrelevance 

An environmental claim that may be 

truthful, but which is unhelpful and 

irrelevant.  It often serves to  

     distract consumers. 



Sin of Irrelevance 

www.gaf.com 



Sin of Irrelevance 

www.solvaysolexis.com 



Sin of Lesser of Two Evils 

“Green” claims that may be true 

within the product category, but that 

risk distracting the consumer from 

the greater  

environmental impacts  

of the category as  

a whole. 



Sin of Lesser  
of Two Evils 

www.ecosmart.com 



Sin of Fibbing 

Environmental claims that are 

simply false. 



Sin of Fibbing 

Acqua Liana 
15,000 SF  
“LEED Certified” 
Oops!  Guess not. 

 
 

www.frank-mckinney.com 



Tips for Green Marketing 

 Be specific 

 Make it transparent, and easy to verify 

 It it isn't self-evident, explain 

 Show differences 

 Use eco-labels or 3rd party certification 

 If it is questionable in value, skip it 



Be Specific 

 

 

 

energy  

efficient 

 

 

 

Energy  

Star 



Transparent, Verifiable 

 

 

 

water 

-saving 

 

 

 

1.3gpf 

toilets 



Self-evident, or Explain 

 
 

 

HERS  

Rating of 

68 

 

 

Home Energy 
Rating of 68 
on a scale of 
1-100 where 
100 is best 



Show How You're Greener 

 
 

 

ventilation  

fan in  

bath 

 

 

   

   Low-Sone, 
Energy Star 
fan in bath 



Use (or Get) Eco- or 3rd Party 
Labels 

published and precise criteria  

for a given product type 

with credible certification 

 

 

 

 

 



When Possible, Let Someone 
Trustworthy do the Homework 

GreenSpec 

Some Stores 

Green Building Criteria/Certification 
Companies 

Scores (HERS, SRI) 

Standards/Manuals developed by 
Professional Associations (ANSI, ASHRAE, 
ACCA) 

 



If Questionable in Value, Skip It 

Recyclable!* 
 

Compostable!*  
 
 
 
 

(when industrial composting isn't widely available) 



www.futerra.co.uk/downloads/Greenwash_Guide.pdf 



www.futerra.co.uk/downloads/Greenwash_Guide.pdf 



Whole Building-Specific Standards 

There are many nationally. 
3 are common in Minnesota. 

 
 

Minnesota GreenStar 
 
 



Energy- or Product-Specific 



Use Eco- or 3rd Party Labels -- 
Carefully! 

Many are controversial!   

Do your homework! 

 

 

 

 

 

 

 



Exercise:  Blue 

Identify credible claims - and explain why they are 
credible 
 
Identify incredible claims – and explain why they 
are incredible 
 
Suggestions to improve the sheet? 
 
 
www.move2blue.com 



Exercise:  Your Projects 

Volunteers? 


